1. Key outcomes – reach

In column A – C, please stick to number metrics and basic descriptive data where possible so that this data is easy for the public engagement team to extract and collate. You can provide further commentary and context in the final column. 

If previously collected data was provided in an alternative format, please fill in as best as possible with comparative data to your previous Ingenious project so that we are able to compare outcomes between projects. 

	
	A. Original Ingenious project outcomes
	B. Target FoF outcomes
	C. FoF outcomes achieved
	Notes/comments

	Funding requested/spent
	£
	£
	£
	

	Target number of engineers;
Proportion of female or non-binary engineers
Proportion of previous participating engineers – those who were already involved in the original Ingenious project, versus those who were newly recruited for the Follow on Fund. 
	     Total


     % female or non-binary
   


	     Total

     % female or non-binary

     % previous participating engineers

	     Total

     % female or non-binary

     % previous participating engineers

	

	Number and type of activities that you aim to / delivered
	                         
	                         
	                         
	

	Target numbers and type of audience you aim to /have reached in person
	                         
	                         
	                         
	

	Target numbers and type of audience you aim to /have reached online
	     Interactive online workshops
     Online views/listens
	     Interactive online workshops
     Online views/listens
	     Interactive online workshops
     Online views/listens
	

	Under-served audiences: Socio-economic data
Please select most appropriate measure of deprivation
	Schools:
     % Pupil Premium (England only)
or
     % Free school meals 
or
     %  of people in deciles 1-3 (30%) of deprivation using postcode IMD/WIMD/SIMD data

Family and community groups

     %  of people in deciles 1-3 (30%) of deprivation using postcode IMD/WIMD/SIMD data

	Schools:
     % Pupil Premium (England only)
or
     % Free school meals 
or
     %  of people in deciles 1-3 (30%) of deprivation using postcode IMD/WIMD/SIMD data

Family and community groups

     %  of people in deciles 1-3 (30%) of deprivation using postcode IMD/WIMD/SIMD data

	Schools:
     % Pupil Premium (England only)
or
     % Free school meals 
or
     %  of people in deciles 1-3 (30%) of deprivation using postcode IMD/WIMD/SIMD data

Family and community groups

     %  of people in deciles 1-3(30%) of deprivation using postcode IMD/WIMD/SIMD data

	

	Under-served audiences: who you aim to reach 

(e.g. female/BAME/SEN/disabled/LGBT+/other underserved audience)
	                   

	                   

	                   

	



